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http://www.kickoff.com/

According to the Online Publishers Association, a Click Through RateOo4 @B an
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campaign via Shapemag.co.za significantly outperforms this benchmark
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What is considered a good CTR for an online media campaign?

Is there a place for rich media
creative on SA websites?
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Current USN campaign performance on Shape

Website Position Creative Clicks ClickThrough | Performance
Rate benchmark

Shape Advertorial 728x90 Exclusive 6211 2.22 673% above
120x600 ht! a3:
300x250 benchmark

Shape Run of site 728x090 50 000 34119 548 1.61 488% above
120x600 ht! a3:
300x250 benchmark

Shape Run of Site 728x090 50 000 5720 104 1.82 552% above
120x600 ht! a3:
300x250 benchmark

AThe evidence indicates that the online environment is a fantastic platform for the USN brand for the future as
your products, core philosophy & challer@eNA Sy G § SR aft AFSadet S¢ AYAOGAL G
capture the imagination
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failed to take advantage of the environmenthe Touchline online environment delivers significant competitive
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effective -in impact, penetration of previously untapped market segment, and returns on online advertising
investmentc a significant online presence with kickoff.com could be



How do we aim to demonstrate this?

A Branding and awareness objective
I Downloadable wallpapers & screensavers

A Education & Relationship building

communications objective
I KickOffSocial Media community driven USN Initiative

A USN Product & Brand engagement objective

I Online & Mobile users competition for USN Hampers



A Wall Paper & Screensaver Initiatigé)SN congratulateSuperSportnited on

winning the PSL
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wallpaper for our online users as well as for owbi users

NE 2F YSY2NJ 0A

2 2 1 SY?2 £
2 fR 2y GKEG O2YLRY:

» USN provide the creative for the wallpaper in a JPEG format & initiative goes live
immediately

Home page access PSL Clubs SCREEN 5AVER

tO Wal I pape rS a.n d SA League & Cop : Lgebal| Click on the thumbnail to download the screensaver. IN THE HOT-SEAT
R DN i A To seti . TOO SOON?
. African League & Cup e o setimage as screensaver:
m 0 b I I e SC re e n Save rS I PC USERS: right click and select "save as” Do our young, up-and-
European Leagues v MAC USERS: control-click and select “save this /fimages/ as...", or simply drag and coming local coaches

z y need a longer
National Teams apprenticeship ...

2010 Fifa World Cup

Confederations Cup

Seoeners Team KICK OFF PC USERE: right click on the image and select "save as”
9 Mobile MAC USERS: control-click and select "save this //images/ as...", or simply drag and drop.
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A Interactive community access to promote training, nutrition & build a

relationship with theKickOffaudience
i 14 RA&AOdzaaSRZEZ (GKS LINAYINER aaStfteée G2 0GKA
orientated nutrition linked to training programs and skills development. The-gfbin
FTNRY GKA&a aqaltSé o0SAy3a I OKASOSR Ay GKS
mind when it comes down to investing in nutrition & supplementation. As a relationship
has been built from a print perspective and from regular contact points with your expert
the trust aspect of who USN are and what you are able to deliver has been established

» We create a USN training community on our online social netyditkAM
KICKOFR&Ewhere your expert interacts with online users offering advice, tips,
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Current groups on
TeamKickOff



